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(Editor's Note: Flyer Radio will begin airing on 99.5 FM between 3 and 6 p.m. on Friday, Oct. 
17, when UD's student-run radio station "flips the switch" during a concert in the field next to 
Kennedy Union.) 
FLYER RADIO FINDS A VOICE AND AN AUDIENCE, 
TO PREMIERE ON FM DIAL THIS MONTH UNDER MODERN ROCK FORMAT 
DAYTON, Ohio- Bob Taylor has endured all the worn-out jokes about the student 
radio station at the University of Dayton. 
"The big joke used to be 'WDCR, Rocking KU and Founders,' says the disc jockey, 
referring to the station's anemic AM signal. "Our radio station is like the Rodney Dangerfield of 
UD. We're always looking for respect." 
It's been a long, strange trip, but the student-run radio station is beginning to make noise. 
A lot of it. With plans to "flip the switch" and premiere on the FM dial on Oct. 17 during 
Homecoming, an outreach to the world every minute of the day through the World Wide Web 
and a new name -Flyer Radio - the station has come of age. 
"They're not going to play radio. They're going to be radio," notes veteran broadcaster 
Jack Rang, who teaches broadcast performance and interviewing at UD. "Finally, they'll be on 
the air with a station that's reaching a market." 
And it's a market that extends well beyond the campus and neighboring Oakwood, just 
about the only places where local listeners have been able to tune in regularly to the 10-watt 
station located at 1550 AM. The station, which has been granted a non-commercial educational 
frequency on the FM dial at 99.5, will have the power to reach approximately 100,000 
households through most of Dayton. It already reaches alunmi and other college radio 
aficionados through its Web site (http:/ /flyer-radio.udayton.edu/). 
"Moving to the FM dial will be a major shift for us," says Tom Skill, assistant provost 
for academic technology and Flyer Radio adviser. "We will move from being a student radio 
station to being the voice of the University of Dayton. It will be a student voice, but clearly a 
public voice." 
In some ways, radio has come full circle at UD. Beginning in the 1960s, UD operated 
both a student-run station and WVUD-FM, which offered students experience as it evolved 
into a commercial operation. When University officials sold WVUD in 1993, students .lost a 
valuable training ground and an outreach to the Dayton community. 
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In a studio in Kennedy Union, a staff of more than 50 student disc jockeys work in 
shifts to bring a smorgasbord of alternative music, hip hop, rock, news, talk and sports to 
listeners, who know they won't hear the same song twice in the same mornip.g. More than 800 
CDs line a back wall in the studio, where a computerized music scheduling system helps disc 
jockeys mold their shows. The on-air talent receive no pay, but directors earn a small stipend, 
ranging from $100 to $600 each semester. 
"It's nothing to live off of," concedes Bridget McNie, manager of Flyer Radio who hosts 
a daily morning talk show. "Radio is something that just drives you. It's hard to say why, but 
we care. Our goal is to become a well-respected, professional station in the Dayton market." 
McNie, a senior communication major from Pittsburgh, knows the value of practical 
experience. "I want to end up on the air (after graduation)," she says. "Between Flyer Radio 
and internships, I've learned more about broadcasting than I have in the classroom. You're here 
actually doing what you could be asked to do in the field." 
Bob Taylor, a senior political science major from Rochester, estimated he earned "about 
2 cents an hour" as music director last year, but is drawn to discovering tomorrow's hit songs 
today. "Sometimes we know about new music months, even years, before it becomes popular," 
he says. "Commercial stations will play a band like Smashing Pumpkins constantly. It may be 
a different song every hour, but it's the same band. After a while, you can only take so much 
Pearl Jam before you throw up. The closest you'll hear the same band is every four hours on our 
station." 
Skill applauds that kind of innovation. "We're a whole new flavor," he says. "I want 
them to innovate, to try and fail, and then succeed because they'll never get that experience 
anywhere else. Now is not the time to mimic commercial radio." 
It's a pivotal time for Flyer Radio. "We have an interesting multimedia operation," Skill 
observes. "We've never had more outlets, more ways to reach an audience." 
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For interviews, contact Bridget McNie, station manager, at (937) 229-3058 or Tom 
Skill, Flyer Radio adviser, at (937) 229-2245 or via e-mail at skill@udayton.edu. 
